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Introduction
Deciding if you need to refresh, or 
completely redo, your website is 
a daunting task. And it might feel 
like it’s going to be crazy expensive 
and time consuming. Well, before 
you decide if you need a new 
website or are ready to make some 
improvements on your own, let this 
workbook be your guide.

This workbook is filled with 
worksheets, training materials, and 
resources to determine the goals 
of your website AND your business. 
This way you can know what, if 
anything, needs to be changed, 
and if so, what to do next.

At The First Click, we have helped 
so many small business owners 
and entrepreneurs come up with 
a strategy for their websites that 

transcends simply looking pretty or 
catering only to the search engine 
bots.

By doing this, we increase 
conversions, create raving fans, 
and, most importantly, increase 
sales. It’s all about creating an 
amazing, and simple, customer 
experience. Not necessarily 
overwhelming them with all the 
bells and whistles.

Gone are the days of a website 
being something that only large, 
wealthy companies can afford. 
With WordPress powering more 
than 33% of ALL websites online, 
they have created an opportunity 
for businesses small and large to 
have a beautiful website that can 
grow and evolve with the business.

At The First Click we help walk 
clients through the exact process 
outlined in this workbook.

We also believe that a website 
doesn’t have to be complicated to 
be successful.
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Meet Sami Bedell-Mulhern & Berkley Bedell

Sami
In 2017, I started my freelance business, H & E Marketing 
Solutions, helping small business owners, entrepreneurs 
and non-profits create and execute their digital strategies 
in Bend, OR.  

While I enjoyed working with clients one-on-one, so many 
people came to me needing help, but they were in a place 
in their business where paying a consultant just wasn’t 
an option.  So, I decided to create an education hub to 
give them access to FREE resources as well as courses and 
workbooks to dive a bit deeper.  That’s how The First Click 
was born!

I believe in the business you’re trying to build, and the impact you can make in your 
community – so let’s do this!

Berkley
After spending several years traveling the world as a 
photographer, I landed in Denver working in marketing. 
From email marketing to content creation and website 
design, I had my hands in all facets of digital marketing. 
 
In 2017, I started working with The First Click and partner 
company H & E Marketing Solutions.  Focusing on website 
design and development, I work with clients on 1:1 
projects as well as providing technical support for the 
students in Your Starter Site and the Website Laboratory.

When I’m not working I’m running around with my two dogs Kenai and Trey as well as 
getting outside to continue to take amazing outdoor photographs
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If you’ve purchased this workbook 
then you already have a feeling 
that a website is an important 
piece of digital real estate for 
your business. But why is it so 
important?

Your website is your digital 
business card. It is up and running 
24/7/365, and if done right can 
help generate leads (and even 
sales) while you sleep.

A well-performing, and well-
designed, website should be your 
round the clock salesperson.

In fact, 48% of people cited that a 
website’s design is the No. 1 factor 
in determining the credibility of a 
business.

Now this doesn’t mean that 
you have to have a site that has 
hundreds of pages and all the bells

and whistles. In fact, that’s 
exactly the opposite.

This workbook will walk 
you through the ideas and 
concepts you should consider 
BEFORE you
even BEGIN to talk to a 
designer or layout your site on 
your own.

Why your Website is Important

Think about your own behavior.
• If you’re looking for a new place to eat 

for dinner, where do you go to do your 
research?

• When a peer or a colleague recommends 
someone you should do business with, do 
you just go with it, or do you look them 
up online?

• Do you automatically assume a business 
is closed, or not very legit if they don’t 
have an online presence?

• When you land on a website that doesn’t 
easily have the information you need or 
looks like it was built in the 90s, what is 
your perception of that business moving 
forward?

https://www.bluecorona.com/blog/20-web-design-facts-small-business-owners/
https://www.bluecorona.com/blog/20-web-design-facts-small-business-owners/
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When was the last time you sat 
down and thought about the 
reasons you started your business 
in the first place?
Your passion 
behind your 
business is 
what makes 
it unique. 
The service 
or product 
that you’re 
selling 
might not 
be unique, 
but the way 
that you execute is something only 
you can do.  This is what will help 
you attract your loyal customers, 
make raving fans and separate you 
from the pack

When developing your website, it’s 
important to revisit your why to 
give you added elements for your 
site that will make you stand out in 
a busy crowd.

If you haven’t ever gone through 
this process, don’t worry.  The next 

section will help you through it.

If it’s been a while, then go through 
the questions again.  You might be 

surprised 
at what 
you come 
up with. 
We have a 
series of 
questions 
to help you 
define your 
why and 
your core 
values for 

your business.

Grab a piece of paper, or simply 
fill it out directly on the following 

page in this PDF.

Keep this with you as you continue 
to work through the following 
exercises.

Your Why & Core Values
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1. Why did you start this business? What was your motivation and why is it 
so important to you? 
 
 
 
 

2. Is there a unique story to why this is the business you chose to start? 
 
 
 
 

3. Who does your business serve? 
 
 
 
 

4. What values do you bring to your business? How do you treat your 
employees (or will you if you don’t have an yet)? 
 
 
 
 

5. Do you give back to the community? Is that a big part of your business? 
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1. My core values are: 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

2. My why is: 
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Ideal Customer Avatar
Knowing what your business provides and why 
you’re doing it is great. But it’s nothing if you 
have no one to sell to.

And understanding who you’re selling to gets 
you way ahead of the game and really focuses 
your website.

If you already have a grasp on who your ideal 
customer is, that’s great! We still recommended 
going through the exercises below. It’s always a 
good idea to revisit who they are to make sure 
nothing has changed since you last worked 
through it.

What is an Ideal Customer Avatar?
Your ideal customer is a fictional representation of the person you’re selling 
to. It is a hyper-specific description of a person that includes details like 
their gender, ethnicity, age, interests, and on and on.

By creating this person, it really helps to guide your decisions as you move 
through your website (and all your marketing efforts for that matter). It will 
help you make decisions on:

• Branding
• Language
• Ad placements/targeting
• Imagery you use
• Products/Services you offer

And on and on!
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When we work with someone for 
the first time on these exercises, 
one of the first things we hear is:

I don’t want to be too specific, 
it will limit my audience and 
therefore my sales!

By being specific about who 
you’re targeting you can really 
refine the words you use and the 
way you approach your website. 
This doesn’t mean that ONLY the 
people that fill that description 
are going to buy from you, it just 
helps you target the right people.

Imagine going fishing and casting 
a wide net to catch anything and 
everything in the ocean. How 
would you determine the right 
food to put in the net, or how deep 
it should go to catch what you 
actually want, or how long the net 
should be out there?

What you’d find would be scraps, 
some trash, and a few random 
sea life creatures. Maybe if you’re 
lucky, 1 or 2 would be the kind you 
actually want.

As Marie Forleo says, “If you’re 
selling to everyone, you’re selling 
to no one!”

Now, imagine knowing that you’re 
going after crab. Now, you can 
really come at it with a strategy. 
Now you know which kinds of traps 
to get, the food, where to go to find 
them—I think you get the point.

It doesn’t mean that some other 
crustaceans won’t find their 
way into the crab pots here and 
there, but it does mean you’ll feel 
more confident knowing that the 
traffic you’re seeing and the leads 
you’re generating are much more 
likely to turn into sales and more 
importantly, be the customers you 
WANT to work with.

But what if I have more than one 

customer?

That’s ok! We have 3 different 
avatars that I use in my business. 
But for the sake of just starting 
out, try and keep it as limited as 
possible.

So let’s get to work. We’ve created 
3 easy steps to help you create 
your avatar.
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In this first step, you are going to define who you client is. 

You can start by simply brainstorming what characteristics you think they 
have.

Create your Avatar: Step 1 - Who

Make a list of all the characteristics your ideal client has.
• Do they have kids?

• Are they married?

• Do they have pets?

• What types of activities do they like to participate in?

• Where do they work?

• What are their career goals?

• What is their gender?

• How old are they?

• Where do they live?
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Persona Name

BACKGROUND
Job?

Career Path?
Family?

DEMOGRAPHICS
Male or Female?

Age?
Income?

Location?

IDENTIFIERS
Demeanor?

Communication 
Preferences?
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Create your Avatar: Step 2 - What
Next is identifying the specific problem that you solve for them. 

Do you help busy moms by streamlining their grocery shopping and 
delivering it to their door? Do you come monthly to maintain their yard 
so they don’t have to think about it? Are you teaching them how to make 
healthy meals so they can encourage good eating habits for their kids? Think 
about the list you created on the previous page and the problem you’re
solving, then answer the following questions:

• What do they worry about?

• What don’t they do because it scares them?

• How will this solution help their life/work?

• What do they wish people in the industry understood 

about them?

• If money were no object, what would they buy to solve 

their problem?
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Persona Name

GOALS
Primary Goal?

Secondary Goal?

CHALLENGES
Primary Challenge?

Secondary Challenge?

WHAT CAN WE DO
...to help our persona 
achieve their goals?

... to help our persona 
overcome their 

challenges?
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Create your Avatar: Step 3 - Why
This really breaks it down into what is going to drive them to make a 
purchase.

If you’ve solved their problem for them, what is it that is going to make YOUR 
solution to their problem the ideal choice for them.  It’s a noisy crazy world, 
so this is where your unique approach will help to get in front of customers 
that are looking for the unique thing that you offer.

Ask yourself:
• What would your ideal client say about your product/

service in a testimonial?

• What terms or phrases would resonate with them?

• How would you sell your product/service to them if you 

ran into them in the street(or your elevator pitch)?

• And just as importantly, what things might you want to 

avoid because they might turn them off?
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Persona Name

REAL QUOTES
About Goals,

Challenges, Etc.

COMMON 
OBJECTIONS

Why wouldn’t they buy 
your product/service?



WEBSITE (RE)DESIGN  |  PG 18

Persona Name

MARKETING 
MESSAGING
How should you 

describe your solution 
to your persona?

ELEVATOR PITCH
Sell your persona on 

your solution!
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Create your Avatar: Step 4 - Do your Research

Now that you have an idea of what your customer would say and feel and 
how they would utilize your product/service, it’s time to do your research 
and see if it lines up with what you think.

Now I know this can feel daunting—but the work you do here will save you 
time, money, and frustration in the future. It will really help you refine what 
you are doing with your business to help it grow and be profitable.

Start with three of your current clients or customers and ask them some of 
these questions. Choose the ones that make the most sense for you and your 
business.

• What is a typical day like?
• I’m thinking about launching [insert product/service] and was 

wondering…
• What is working now?
• What would help you be better or make your life easier?
• Are you currently using anyone to provide [insert service] or Where 

do you currently purchase [insert product]?
• How important is this for you to handle right now?
• What are some of your biggest frustrations?
• What does this cost you with regards to time, money and/or stress?
• Have you ever paid for a product or service like this before?
• What frustrates you about this product/service?
• What would the dream solution be here?
• What is a key motivator for you in looking to purchase?
• What social media sites do you frequent?
• What are your favorite websites, magazines, stores or brands?
• If money were no object, what brand or kind of object would you 

purchase?
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Persona Name
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Creating your Avatar
Common questions
Q: What do I do if I have have multiple products?
A: Many businesses have different products or price points and that’s ok.  To 
start, don’t have more than 3 different personas.

Q: Do I really need to interview people?
A: YES!  It’s important to know what your audience really thinks so you can 
ensure you’re offering the right product and/or service for them to consume.

Q: What do I do with my persona once I have it?
A: This will help you with determining the appropriate marketing channels 
for your business. Put your avatars on individual pages and print them off to 
post in your office.  This will be a great reference tool to help you continue to 
think about them when writing and creating.

Q: How can I keep getting information on my clients as time goes on?
A: Create a form on your website to survey customers.  Use specific questions 
in lead capture forms to learn more about who they are.  Ask where they 
learned about you and what drove them to your product.  If you have a 
sales team, encourage them to always be asking questions and providing 
feedback to the rest of the team
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Branding
Disclaimer: PLEASE DO NOT GET STUCK HERE!!!

This is not something that you should spend hours and hours on. This is 
really just a place where you can get organized and pull all your elements 
together. This will save you time and energy as you work on your website.

Essential Branding Elements:
• Colors
• Fonts
• Logo
• Imagery

Let’s dive more into how to use each of these elements, and, if you don’t 
have them, some tools to create them.

What is Branding?
Branding is a compilation of 
your language, colors, fonts, 
and versions of your logo. The 
important thing is consistency 
across your website, as well 
as all your other marketing 
efforts. This helps your 
customers get to know you, 
and recognize your company 
when they see you in various 
places.
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Branding: Color Palette
Color tells the story of your brand. It can also appeal more or less your ideal 
customer, so knowing your target audience first is important.

Important Note: 
If you haven’t completed the Ideal Customer Avatar section of this workbook, 

please go back and do so before moving forward. 

• Identify the main color you’ll be using and the rest will be accent 
colors. We don’t recommend more than 5 in total.

• Keep track of the hex numbers (# followed by 6 numbers) for use in 
your website and other design tools.

• Color Psychology: Many marketers see color as an important part 
of marketing because color can be used to influence consumers’ 
emotions and perceptions of goods and services. Companies also use 
color when deciding on brand logos. These logos seem to attract more 
customers when the color of the brand logo matches the personality 
of the goods or services, such as the color pink being heavily used on 
Victoria’s Secret branding. (following page)

Tools
• Coolors to help you play with colors.
• Colormind gives great information on the color you’re choosing.
• Canva Palette Generator allows you to upload a photo and pull colors 

from it. If you already have a logo or a photo of colors you like, this is a 
great place to start.

https://coolors.co/
http://colormind.io/
https://www.canva.com/colors/color-palette-generator/
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12 Colors 
affect how we 
act and feel, 
subconsciously. 
These 12 colors 
and their 
meanings are...
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Branding: Fonts
Basic Information

Your header font should be the same, or similar, as the font used in your 
logo.
Play with the personality of your ideal customer. That will guide you on 
using more flowing scripty fonts vs clean blocky fonts.
Choose a body font that’s easy to read (ex, Roboto, Arial)

Tools
Search through all the Google Friendly Fonts

https://fonts.google.com/
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Branding: Logo
Your logo is the most important piece of your branding. And it will be 
something that people will recognize moving forward as you.

Once you have a logo,you’ll want to make sure that you have the different 
versions created for different spacing, sizing, and background colors you’ll 
encounter.

Versions of Your Logo You’ll 
Need

• Square version of your logo
• Favicon
• Horizontal version of your 

logo
• Depending on the color of 

your logo you may need 
different colors of your logo 
based on the background 
that it’s being put on.

Tools
• Canva to do it for yourself. They have a great videos in their Design 

School to teach you how to utilize the platform.
• 99 Designs or Fiverr for finding inexpensive logo design.

Standard-
Horizontal

Alternate 
Color

Standard-
Vertical

Favicon
(always square 
format)

https://designschool.canva.com/
https://designschool.canva.com/
https://99designs.com/
https://www.fiverr.com/?utm_source=google&utm_medium=cpc-brand&utm_campaign=G_US_Brand_BrandingDeskTop_Exact&utm_term=one-fiverr_(exact)&utm_content=AdID%5e323657221188%5eKeyword%5efiverr%5ePlacement%5e%5eDevice%5ec&caid=731898203&agid=43879774452&ad_id=323657221188&kw=fiverr&lpcat=br_general&gclid=Cj0KCQjwrdjnBRDXARIsAEcE5YnANjbGYXn4ce3_GYpPALd9IJRwVRRDxKEZl_QgUv55pP-FoRFbUVMaAs2dEALw_wcB&gclsrc=aw.ds
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Branding: Imagery
As people scan your website, images and 
icons will help them to know what they’re 
looking at and stop to read more.

Think about what it is you want people to 
feel when they land on your website, and 
take into consideration what the industry 
standards might be.

This doesn’t mean you need to shell out a 
bunch of money for a photo shoot. Using 
stock photography and icons in the beginning 
can get you a long way.

Tools
• Free Stock Photography

 º Unsplash
 º Pexels
 º KaboomPics
 º There are tons of great resources 

out there that are category specific 
so remember, Google is your friend.

• Icons
 º Canva
 º FlatIcon
 º IconFinder
 º If you’re using Divi they have 

several free icons as well that you 
can utilize.

https://unsplash.com/
https://www.pexels.com/
https://kaboompics.com/
https://www.canva.com
https://www.flaticon.com/
https://www.iconfinder.com/


WEBSITE (RE)DESIGN  |  PG 29

Business Goals
Determining your business goals is a critical part of the process. Oftentimes, 
we go into our website looking at competitors sites or mimicking sites we 
like the look of. And while finding inspiration is great, it often gets us lost 
and focusing on the wrong thing.

Starting with your goals first will keep you focused and not add complexity 
to your website that you don’t need.

What are your goals for the next year of your business?

Brand Awareness Lead Generation Sales

What are your immediate goals for your business?

Brand Awareness Lead Generation Sales

What are your goals for the quarter for your business?

Brand Awareness Lead Generation Sales
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Building a website is a long term 
strategy for your business. And rarely 
will it generate leads IMMEDIATELY. It’s 
important to know your short-term and 
long-term goals, however, so you can 
utilize them on your website to move 
people through your sales funnel.

How do these goals translate into your 
website?

Your goals for your business determine 
the functionality you need on your 
website. Now that you have your goals 
listed out, make a list of some of the 
things you’ll need to get there.

Do you need….
• online scheduler for automatic 

scheduling with you or your team?
• a shopping cart for easy 

purchasing?
• updated photographs of your 

location or products?
• testimonials from clients?
• map for directions to your location?
• email to connect for your 

newsletter?
• chat bot for customer service?
• a blog for content creation?

We didn’t list all of these items because 
you should have them all! This is just to 
get you started brainstorming.

Now that you know WHAT your 
website needs to do, you can 
figure out the tools you’ll need 
to get you there.

My website needs to:
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Choosing your Website Platform
There are several free/paid versions of website platforms you can choose 
from. Before choosing you’ll want to review the list of needs you have and 
take them into consideration. 

We’re going to outline the 4 main platforms that come up in conversation 
with our clients:

• WordPress
• Wix
• Weebly
• Squarespace
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WordPress.Com
This is the more simplified, all in one version of WordPress. They have 
several plans that you can choose from, starting at $36/year. This also 
provides your domain and hosting.

Pros
• Free up to 3GB of space
• Everything is all in one place.
• Can be very cost effective
• Includes automatic updates and backups.

Cons
• Free websites include ads placed by WordPress
• You can’t sell ads on your website
• Doesn’t have access to plugins
• Does have custom themes and limited coding options
• Cannot install Google Analytics.
• You are required to follow their terms of service. Should your website 

violate their terms they can remove you site at their discretion
• Can’t build Membership sites

WordPress
This one comes up first because it is the most robust 
and most used platform online right now. 33% of ALL 
websites online are built on this platform.

There are two different versions of WordPress: 
WordPress.Org and WordPress.Com

https://w3techs.com/technologies/overview/content_management/allhttp://
https://w3techs.com/technologies/overview/content_management/allhttp://
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WordPress.Org
When people think of WordPress this is the version you typically see. This 
is a CMS (Content Management System) platform that is open source, so 
WordPress itself is free. However, that doesn’t mean that having a website 
and creating it will be free.

Pros
• Open source means it won’t go away and anyone can build plugins or 

themes for the platform.
• You own your website and the elements that are a part of it.
• There are an endless amount of free and paid plugins to customize your 

site.
• Ability to run ads should you choose to.
• Google Analytics compatible
• Easy to create, self-hosted e-commerce stores or membership sites.

Cons
• Require separate hosting and domain purchase
• Plugins and software are updated regularly, and require you to 

maintain that on your site.
• Backups aren’t automatic - however there are many solutions for this

Going down the plugin rabbit hole can be time consuming. So it’s important 
that you keep your list of needs from your website close at hand so you don’t 
get lost researching things that you don’t need.

While WordPress includes several themes for free, there are several 
companies that offer paid themes. Our favorite is Divi*.

With this platform you’ll also want to research hosting platforms. Our go-to 
is SiteGround*.

http://elegantthemes.com
http://siteground.com
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Pros
• Easy drag and drop builder for someone that hasn’t ever built a site 

before.
• Quick set up and quick to launch
• Backend platform makes it easy to add elements to any page.
• Includes templates if you’re not a designer
• Hosted on Wix servers.

Cons
• Overall a bit pricer than other options.
• There is an app store, but the integrations aren’t as clean as what 

you’d find on WordPress for example.
• Not as friendly on the Technical SEO front
• If you move to a different platform, it’s not easy to move content

Wix
This platform is also an all-in-one like 
WordPress.Org. Their pricing plans include your 
hosting and domain if you need it. Pricing starts 
at $11/month, however it’s $14/month if you 
want to remove the Wix ads from your site.
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Pros
• Drag and drop builder
• Weebly tutorials to teach you how to utilize the platform.
• Allows inclusion of forms, newsletter, and third-party apps.
• Offers themes for you to choose from

Cons
• Pricing locks you in to a 6-month term so requires a commitment
• Flexibility with SEO isn’t as robust
• Organization of pages when it comes to content creation can be 

difficult

Weebly
This platform can be an option for online stores 
and partners with Square, although that requires 
a Pro plan which is $144/year plus any cost for 
a custom domain. The platform is definitely 
geared towards beginners and at a certain point 
you might feel trapped by not having all the 
customization possibilities.
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Pros
• Pricing includes domain name
• Includes beautiful templates
• Online stores are easy to add
• All plans are ad free (which is unique)
• Includes their own analytics, but can also integrate with Google 

Analytics
• No storage limits

Cons
• SEO is limited with what you can customize
• Doesn’t backup your site - their recommendation is to keep a Google 

doc of your content.
• Doesn’t perform as well on page speed
• No preview mode

Squarespace
This is probably the most commonly requested 
platform outside of WordPress. It is the platform 
trusted by 1.5% of all websites.

Like Wix and Weebly, it is an all-in-one tool that 
holds your domain and hosting. It also has great 
eCommerce capabilities.

Pricing is inline with the other platforms, and much less complicated than 
some of the others.

https://w3techs.com/technologies/overview/content_management/all
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Language

Using your website to confirm the 
problem they have and that you’re 
the right person/product for
the job is super impactful.

The language you use on your website 
will be a determining factor to how 
your visitors feel about what they’re 
experiencing. You want it to be clean, 
clear, and easy to read.

Paying attention to your copy can 
make all the difference in whether 
your visitors come back for more and 
convert, or if they don’t.

What problem do you solve?

People don’t just buy things because 
they look cute or because they just 
feel like it. Well, sometimes they do 
but that’s usually because they’ve 
already been thinking about your 
product or service and finally just bit 
the bullet.

Here are some simple 
copy tips.

1. Write from the perspective of 
your ideal customer avatar. 
They should read it and think 
of themselves.

2. Use the Hemingway App 
to ensure your copy is at a 
5-6 grade level. Remember 
that this doesn’t mean your 
audience is at that reading 
level, but it means that it 
will allow them to process 
your information, and make 
decisions, much faster.

3. Use smaller sections of copy 
and make sure that your 
formatting makes it easy for 
people to navigate.

4. Make sure your website talks 
about the problem you solve 
and how you solve it.

5. Be consistent in the way you 
talk to your audience (e.g. 
use of 1st vs 3rd person, 
conversational vs technical).

http://www.hemingwayapp.com/http://
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You can showcase this by:
• Asking questions (are you frustrated by the lack of teal tank tops at 

your favorite store?)
• Stating who they are (I’m guessing you are super frustrated by the lack 

of teal tank tops when you go shopping)
• Testimonials of people that love your product or service
• If relevant, accolades and awards from industry experts or groups that 

your a member of.

Using keywords to drive your copy

Keyword research is a great way to figure out what you potential customers 
are searching for. Keywords are the words people type into search engines, 
or speak into their devices, to learn about a particular topic, or research a 
place of business.

We have some simple tools that can help you find the right keywords for 
your industry.

1. Good old fashioned Google search - when you start to type searches in 
Google, the auto fill is a great way to get some ideas for things other 
people are searching for.

2. Keep plugin for Chrome - This free app that allows you to see what 
other keywords people searched for that are similar to the one you 
typed into Google.

3. Buzzsumo for content ideas - trying to figure out what to write about on 
your website can be difficult. But Buzzsumo is a great way to see what 
content around certain keywords performs better than others.

At the end of the day, ensure that you’re writing FOR your customer and 
making it about them, not about you and how amazing you are.
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Creating your SiteMap
A SiteMap is the roadmap of your 
website. It will help you line out 
the language you need to write as 
well as the functionality of your 
site.

Whether you’re building your site 
on your own, or giving it off to a 
designer, by having this roadmap 
completed, you’ll be saving 
yourself the headache.

Your Sitemap should outline 
each main page that you have on 
your website. For a starter site, 
we recommend a Home Page, 
Services/Product Page, About Us 
Page, and Contact 
Page.

Once you get that up 
and running, creating 
regular content, like a 
blog or podcast, is also 
extremely beneficial.
Once you’ve 
determined what 
pages you’re going to 
include, it’s time to 
determine the basic 

structure of information that’s 
going to be on each page. These 
are the blocks below your main 
navigation.

Remember that you’re just 
creating the framework for what 
you want. It’s also a good time to 
start collecting some examples of 
websites that you like the design 
elements of to further tell the story 
of what you’re trying to do.

The following pages will outline 
some elements to include on 
different page types.
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Homepage
1. Call to action - this should be the most prominent thing and lead 

people to what you want them to do. It could be:
• Scheduling a call
• Booking an appointment
• Coming into your store to redeem a coupon
• Letting them know about an online sale
• Adding people to your email list

Whatever it is, you want people to see this before they have to scroll.

2. Clarifying the problem you solve - people need to know what 
particular problem you solve so they can connect with you. If they 
don’t feel comfortable that you know what they’re after, they’ll move 
on to someone who does.

3. Testimonials - nothing says how awesome you are better than from 
the words of your customers/clients mouths. We often recommend 
including a photo for more personality, but video is even better!

4. Email Opt-In - collecting emails from people visiting your site is a 
great step to growing your business and building a warm audience 
your can come back to.
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About Page
This isn’t just about who you are — this is an opportunity to share your why. 
There are many things you can include on your about page that people don’t 
think about—and some that are obvious.

1. Staff listings
2. Core Values and Vision Statement
3. The reason why you started your business
4. If you’re in a hiring season - why you would want to work for you and 

the benefits
5. Any groups you’re affiliated with

Services Page
This is a great place to list your product offerings and prices, if pertinent. But 
beyond that, don’t forget to include a FAQ section or your testimonials.

Contact Page
We like to include an easy form for people to fill out for more information. 
It’s also a great, easy way, for people to get access to your phone number 
and email. Remember, the goal is to make it easy for people to go down the 
path to purchase.
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Conclusion
We hope this guide was helpful for you to create the elements you need for a 
successful website.  

Perfection isn’t the name of the game here.  It’s more about starting simple 
and ensuring that the information you need your customers find is easily 
accessible and allows them to get closer and closer to making a purchase.

Remembering your business goals is really important to staying on track and 
not getting bogged down with features you don’t need.

It’s also important to understand that once your website is done it doesn’t 

mean you can change it in the future.  Build what you need now, and grow 

your website as your business does!

Changing a product or service?  Change the language on your website.  It’s 
really as easy as that.

Our recommendation is that you revisit this workbook once a year to make 
major adjustments to your website.  And on a quarterly basis, review you site 
and make any minor changes you know can be adjusted.

Don’t forget to celebrate!
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By now, 1 of 2 things has happened.

1. You know you don’t need to redo your website completely!  But you 
do know some ways to update your website so that it is a better 
experience for your customer.

2. It’s time to get a new website up and running!  And now you have the 
information you need to do it yourself, or hire a designer!

Make sure to share your websites with us in our Private Facebook 
Community group.  We’d love to celebrate with you!

https://www.facebook.com/groups/thefirstclick/
https://www.facebook.com/groups/thefirstclick/
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Definitions
Above the fold
what you see on a website page 
without having to scroll down

Call to action (CTA)
an action you want your visitor to 
take on a particular page

Category
pre-defined taxonomies in 
WordPress. It is used to sort and 
group content into different 
sections. A website publishing 
content on a variety of topics can 
divide their website into sections 
using categories.

Child theme
sub theme that inherits all the 
functionality, features, and style of 
its parent theme. Child themes are 
a safe way to modify a WordPress 
theme without actually making 
any changes to the parent theme’s 
files.

Cookies
small files containing data sent 
by a website to store in user’s 
browser. Cookies are widely used 
on the web for storing information 
and providing a personalized 
browsing experience to users.

cPanel
web based hosting control 
panel provided by many hosting 
providers to website owners 
allowing them to manage their 
websites from a web based 
interface.
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CSS
CSS or Cascading Style Sheets is a 
style sheet language used to define 
visual appearance and formatting 
of HTML documents. WordPress 
themes use CSS and HTML to 
output the data generated by 
WordPress. Every WordPress theme
contains a style.css file which has 
style rules to define the formatting 
of pages generated by WordPress.

Domain name
name used to identify a website on 
the internet.

Domain name system (DNS)
a system that points a domain 
name to physical IP address. For 
example, when a user types in 
www.example.com in their browser 
and hits enter, the DNS servers 
resolve it to the IP address where 
the website is hosted.

Footer
bottom section of a web page in 
the web design terminology. It 
usually contains information like 
copyright notices, links to privacy 
policy, credits, etc.

File transfer protocol (FTP)
bottom section of a web page in 
the web design terminology. It 
usually contains information like 
copyright notices, links to privacy 
policy, credits, etc.

IP address
address of your network hardware. 
It helps in connecting your 
computer to other devices on your 
network and all over the world. An 
IP Address is made up of numbers 
or characters.

Javascript
allows theme developers to add 
dynamic elements to your websites 
such as a slider, display alerts, 
buttons, popups, etc.
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jQuery
open source JavaScript library 
which is designed to provide easy 
client side scripting for HTML. 
widely used to perform various 
tasks on the client’s browser saving 
bandwidth and providing a better 
user experience.

Mobile first indexing
your website is “scored” by Google 
based off its mobile functionality. 
Even if they are searching on a 
desktop, the organic search results 
are defined by how a website 
performs on a mobile device.

mySQL
database management system that 
is used by WordPress to store and 
retrieve all your blog information.

Navigation menu
WordPress theme feature which 
allows users to create navigation 
menus by using built-in Menu 
Editor located in WordPress admin 
area under Appearance » Menus.

Open source
computer programs with their 
source code available for everyone 
to study. WordPress is an open 
source software and any one can 
use, study, change and redistribute 
its source code.

Pages
the main pages of your website. 
Your homepage, contact page and 
about page for the purposes of this 
course.

Parent theme
a theme that is declared parent by 
a another theme, child theme. This 
feature in WordPress allows theme 
designers and developers to take 
advantage of a larger and robust 
WordPress themes and make
modifications to those themes 
by creating child themes. A 
Parent theme passes along all its 
functionality, features and style to 
the child theme. The child theme 
can selectively make changes into 
the functionality of the parent 
theme without ever modifying the 
Parent theme.
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Permalink
permanent URLs of your individual 
blog post or page on your 
WordPress site. Permalinks are also 
referred to as pretty links.

PHP
programming and scripting 
language to create dynamic 
interactive websites. WordPress is 
written using PHP as the scripting 
language. Just like WordPress, PHP 
is also an Open Source.

Plugins
third party tools that you will use 
to customize your website. These 
can help you with creating forms, 
SEO, setting up a web store, etc.

Posts
these are your blog posts. In the 
back end of WordPress this is 
where you would create a new blog 
post.

Posts slug
user friendly and URL valid name 
of a post. Most common usage of 
this feature is to create a permalink 
for each post. WordPress 
automatically generates post slugs 
from a post’s title.

Reponsive theme
follow the responsive web design
approach which aims to create 
websites that offer optimal user 
experience across various devices 
and screen resolutions including 
desktop computers, tablets such 
as iPad, smartphones and other 
mobile devices. A responsive 
WordPress theme smoothly adjusts 
its layout based on the screen size 
and resolution.

robots.TXT
Robots.txt is a text file which 
allows a website to provide 
instructions to web crawling bots.
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Really Simple Syndication of 
Rich Site Summary (RSS)
uses several standard web feed 
formats to publish content in a 
structured XML file for syndication.

Search Engine Optimization 
(SEO)
the practice of implementing 
strategies to increase your visibility 
in search engines.

Secure Sockets Layers (SSL)
encryption protocols used on the 
internet to secure information 
exchange and provide certificate 
information.

Shared Hosting
web hosting service plans where 
multiple websites share the 
resources of a large web server.

Shortcodes
little bits of code that allow you to 
do various things with little effort. 
They were introduced in WordPress 
2.5, and the reason to introduce 
them was to allow people to 
execute code inside WordPress 
posts, pages, and widgets without 
writing any code directly. This 
allows you to embed files or create 
objects that would normally 
require a lot of code in just one 
single line.

Sidebar
a widget-ready area used by 
WordPress themes to display 
information that is not a part of 
the main content. It is not always a 
vertical column on the side.

Sitemap
list of pages on your website. used 
during the planing of your website.

Slider
a slideshow added into a web 
page.
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Slug
user friendly and URL valid name 
of a post. Most common usage of 
this feature is to create a permalink 
for each post. WordPress 
automatically generates post slugs 
from a post’s title.

Tag
pre-defined taxonomy in 
WordPress. Users can add tags 
to their WordPress posts along 
with categories. However, while a 
category may cover a broad range 
of topics, tags are smaller in scope 
and focused to specific topics. 
Think of them as keywords used 
for topics discussed in a particular 
post.

Theme Options
custom admin page which comes 
with some WordPress themes. 
It allows users to change theme 
settings without modifying theme 
files or touching any code. These 
theme option pages can be very 
simple with a handful options or it
can have tons of customization 
options split into either tabs or 
multiple pages.

User Role
defines permissions for users to 
perform a group of tasks. In a 
default WordPress installation 
there are some predefined 
roles with a predefined set of 
permissions. These roles are 
Super Admin, Administrator, 
Editor, Author, Contributor, and 
Subscriber.

Visual Editor
rich text editor in the WordPress 
post edit screen. The WordPress 
post edit screen has two editors, 
Visual and Text.
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Widgets
a small block that performs a 
specific function. You can add 
these widgets in sidebars also 
known as widget-ready areas on 
your web page.

wp-config.PHP
one of the core WordPress files. It
contains information about the 
database, including the name, host
(typically localhost), username, 
and password. This information 
allows WordPress to communicate 
with the database to store and 
retrieve data (e.g. Posts, Users, 
Settings, etc). The file is also used 
to define advanced options for 
WordPress.


